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In the Chapter Branding the Individual - Sexton reveals particular principles one may apply to your Personal Brand vis á vis your customers needs, your brand positioning, actions and communications, patience and commitment. Sexton takes the reader through six pivotal steps towards building a brand namely: selecting your target customers, determining what appeals to your target customers, considering what distinguishes you from other brands, evaluating your characteristics, describing your brand position and making clear your position through all your actions and communications.





In the Chapter on Making Sure Your Brand Works Together - Sexton trims the fat on the overall architecture of using too many brands together. He introduces sub-brands and explains how one pulls it all together to project a singular effective brand powerhouse.


In the Chapter on Managing Your Real Estate Brand - Sexton explains how to keep your real estate brand powerful by giving outstanding examples from the Trump Hotel Collection in Dubai and Panama, and also dealing with the Trump world-wide brand on real estate he deals with real estate issues such as selecting your target tenant market, determining your brand position for your target tenants, and branding real estate for the two types of investors: the small investor and the large investor. 





There are also Chapters on inter alia business start ups, entrepreneurs, managing and choosing your logo, marketing segmenting, guerilla branding, theme, tone and communicating one’s brand, making your brand work, growing your business by extending your brand, understanding your customers, understanding your competition, when a company goes Code Blue and pioneering, that are concisely written with provision made for questionnaires, contact addresses and a website for one to download all the prescribed forms. These are very helpful and cleverly thought-out.       











The Author


The foreword and Chapter One is written by Donald Trump. Trump states the secret to his success is focus, hard work and tenacity and how branding can set your standards very high. He explains what criticism does and encourages one to start right now to brand your business carefully and build a good reputation. The Trump University 101 series explains the most powerfully important ideas in business -the same concepts taught in the most respected MBA curriculums and used by The Trump Organisation.
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Trump University Branding 101 – Don Sexton, PhD 


(Published by Trump University 2008, ISBN 978-0-470-18900-9)








Yes you can! You can brand your business and position it strategically in the market. An organisation’s brands are it’s most valuable single asset and a brand is very much like having a good reputation which is important to consider when starting out in business. Everything you say and do builds your brand and the Trump brand for example represents the highest quality available no matter what the enterprise might be. Branding is central to marketing and people feel confident in the Trump brand, so your company’s brand should instill confidence in your customers, after all, is this not what branding is all about? 








The competitive environment is changing and to ignore the power of branding would be clumsy, so take the time to establish your brand carefully Sexton advises – a move that could be critical to your business. Branding is not an impossible Utopian and this book sets clear guidelines and many easy-to-digest diagrams that point one in the desirable direction towards staking a rightful claim in your own branding marketplace. Why would one need to brand? A business needs to get credit for the value it provides, so keep in mind that branding is not just a name – brand identifiers include consistency, attributes and associations of that particular brand. A customer learns to identify your company’s brand by a few key attributes and Sexton differentiates between service of your brand and your products and how they can affect your company’s overall branding plan.








So, what about personal branding? The Chapter on How Service Branding is Different – Sexton supplies the reader with many examples of how companies can use service branding effectively, for example how The Trump Attachè personalises their distinctive customer service by introducing some innovative and very appealing aspects: a personal trainer, shopping for gifts and souvenirs, providing a secretarial service, stocking kitchens with their customer’s favourite groceries, recruiting a chef and securing private access to their salon services. To your customer, your contact people are your brand and the manner in which employees live the brand, project the brand culture and keep the brand promise is a vitally important aspect of service branding.
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Don Sexton PhD is professor of business at Columbia University and President of the Arrow Group Ltd. He is recipient of Columbia Business School’s Distinguished Teacher Award and has worked with numerous well-known companies. His articles on branding and marketing have appeared in such publications as the Harvard Business Review and the Journal of Marketing and he is frequently quoted in media outlets such as the New York Times and BusinessWeek. He is also the author of Trump University Marketing 101 from Wiley. 











Who should read this book.


The reader who is not satisfied with the status quo in their career, who wants to immerse him/herself in the subject of branding and who is a strong advocate for positioning their brand at crucial angles in a vital marketplace should enjoy using the ideas set out in this book. This is an exceptional hour for business branding and anyone who desires to radically transform their branding with spectacular effect will glean a lot from this book. The Company who’s juristic personality causes big waves in the branding business, who is looking to move quickly towards implementing many more directives set out clearly in this book. To the little guy who’s just starting to build a business, who’s looking for a classic book and point of reference Trump’s formula is most informative. The enterprising individual who meticulously plans, strategises, builds their business and thoughtfully plots ways in which to make money and satisfy their customers should make it their goal to continually refer to this book and enjoy walking in it’s ways.          








Review by Veldra Morris
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