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In the Chapter on the Stickiness Factor the reader is led into the concourse of the spread of education, specifically the significant format of programs such as the children’s TV program Sesame Street and many others that are discussed with a relevant amount of research, examples and experiments. In the two Chapters on the Power of Context the reader is presented with the story of the rise and fall of New York City crime – the Goetz case, the class of thieves and drunkards with their epidemic of crime which is combated by a few entrepreneurial crime-fighters who are people of originality and forwardness of mind.





In Part 2 of the Power of Context, Gladwell discusses the phenomenon of the book the Secrets of the Ya-Ya Sisterhood and it’s rise to fame both in book form and movie. The book ends with two Case Studies: Rumors, Sneakers and the Power of Translation, and Suicide, Smoking and the Search for the Unsticky Cigarette – a pharmaceutical company developed a drug which treated depression in smokers and functioned as a nicotine substitute resulting in a smoker’s mood being lifted! This also started a social epidemic. In the concluding Chapter – Focus, Test and Believe, Gladwell reveals how an epidemic was started by a Nurse, Georgia Sadler started a successful campaign which increased knowledge of diabetes and breast cancer in black women. This book is well written with a comprehensive section of footnotes, much academic research and an index for easy reference. Gladwell has produced excellent research on why a number of relatively minor changes in our external environment have such a dramatic effect on our behaviour, our buying habits and who we really are when we move together in social groups.  








The Author


Malcolm Gladwell as a journalist covered business, science and medicine for the Washington Post before becoming the New York City bureau chief. At the time of writing he was a staff writer for the New Yorker.  








Who should read this book.


The intensely curious, teens, those drawn to the attractive notion of unexplained fads, those who enjoy the story of actual heroes who have thrown a sprat to catch a herring and changed the course of history, mavens, those who like the snap and surprise of the marketplace, the reader who is as bored as Ahaseurus, the tactical book lover scanning book shelves looking for a different story, and readers who are stimulated by the ‘epidemic du Jour’.     





Review by Veldra D. Morris 
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The Tipping Point – Malcolm Gladwell 


(Published by Abacus 2000, ISBN 978-0-349-11446-0)








Epidemics rule ok? This book is about defining epidemics in recent years and events that have been affected by a contagion of external impressions. Gladwell relates to a ‘Tipping Point’ which dramatically affects the consequences of these events. Picture, if you will, the line of a graph steadily climbing upwards which at a certain juncture suddenly inclines, out of it’s swarthy monotonous pattern. Gladwell’s book is a study in medical epidemia, human behaviour, fads, models of education and the differing psychological patterns of: singular criminal behaviour, a special class of agricultural farmers, the pique of suicide epidemics and finally teen nicotine addiction.





Gladwell starts off by expounding certain fascinating rules epidemics follow namely the function of the person transmitting, the infectious agent itself and the environment surrounding a viral spread. He goes on to explore social epidemics such as a shoe phenomenon made famous by the brand of Hush Puppie’s and social interaction in groups versus the behaviour of the singular person. The initial Chapters of this book contain the Law of the Few, the Stickiness Factor and the Power of Context and the direction a Tipping Point takes when people either buy something in large groups or plant a certain seed or attend a movie in large numbers to make it a box office smash.





In the Chapter on the Law of the Few he describes essential characters that are likely to cause epidemics. They are ‘Connectors’, ‘Jewish Mavens’ and ‘Salesmen’. Paul Revere, for example was a Connector who decided via his ‘midnight ride’ to Lexington to warn all the communities surrounding Boston of the approaching British and tip the scales to fall in the favour of the resistance of the American Revolution. Connectors are people who know lots of people, have an extraordinary knack for making friends and acquaintances, and are responsible for the speedy spread of information to other people.
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